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ENGLISH VERSION

Instructions : (1) As per the instruction no. 1 of page no. 1.
(2) Question No. 1 is compulsory.

(3) Figures to the right indicate the marks of the
question.

1  Answer in brief : 10
(1) State the methods of sales forecasting.
(2) Give the definition of international marketing.
(3) What is meant by relationship marketing ?
(4) Give the illustration of derived demand.
(5) Debtor ratio =

2 (a) Discuss the observation method of marketing research. 6
(b) Explain the importance of marketing research. 6
OR
2 (a) Explain the objectives of marketing research.
(b) Discuss the advantages and disadvantages of panel 6
method.
3 (a) Explain any two factors affecting sales forecasting.
(b) Discuss the 'Consumer expectation' as one method
of sales forecasting.
OR
3 (a) Explain the types of demand.
(b) Discuss the factors affecting consumer demand.
4 (a) Discuss the functions of marketing manager. 6
(b) Give the differences between internal marketing and
international marketing. 6

OR
4 (a) Discuss the marketing audit.

(b) Explain the function of marketing organization.
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5 Write short notes : (any three) 12
(1) Venture management
(2) Transfer price
(3) Relationship marketing
(4) Economical concept of demand
(5) Cultural environment in international marketing

(6) Coupon counting.

6 Ravi Ltd. produces and sales wall clocks in Morbi since
last 100 years. Suraj brand name is given to its product.
Company thinking to establish its unit in other country due
to continuous increase in taxes, interruption by government
and increase rate of wages and desire to sale in India and
other countries at reasonable price. It obtains proposal from
China, Pakistan, Japan, Srilanka to establish in their
country.

Questions :

(1) In which country Ravi Ltd. should take decision to
establish its units ? Why ?

(2) Which point is to be considered while establish its unit
in foreign country ?

(3) What steps should company has to take to sales
promotion while the company celebrate his century ?
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